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about vision audience

Window Fashion VISION —  
No. 1 Resource for 
the Window Covering 
Professional 
Since 1986, Window Fashion VISION has been 
a trusted source of information for the window 
covering industry. We are the go-to source of 
news and information specifically for the window 
treatment professional, including retailers, interior 
designers, workrooms, installers, fabricators and 
manufacturers. Our editorial content focuses 
on the needs of our readers, covering business, 
design, fabrication and product information. 

Put Window Fashion VISION 
to Work for You 
Using VISION as part of your content 
distribution and inbound marketing strategy, 
you can positively affect your lead generation 
efforts. VISION is more than the industry’s trade 
magazine, it is a trusted source of information 
that offers you many opportunities to reach the 
industry’s qualified customers. Let’s dig deeper 
into what your industry magazine has to offer.  

MISSION STATEMENT 
Window Fashion VISION magazine is  
designed to serve as the window treatment 
industry’s must-read.

With a mix of industry profiles and 
information, how-to articles, design trends 
and its coverage of topics that directly 
impact the window treatment industry, it 
serves as a source for both informational 
and inspirational content.

Window Treatment  
Trade Professionals

RETAILER/STOREFRONT

DESIGNER/DECORATOR

INTERIOR DESIGN FIRM/
SHOWROOM

CATALOG/E-RETAILER

FABRICATOR

DISTRIBUTOR

FRANCHISOR/FRANCHISEE

MANUFACTURER

WORKROOM

INSTALLER

ARCHITECT/CONTRACTOR

STUDENT
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print & digital reach 

Reach qualified buyers who are 
subscribing to Window Fashion 
VISION magazine, digital 
newsletters and product  
information news!

Let our social media followers get to 
know your products and services!

 25,000 Print & Digital Subscribers

 10,000  Website Active Monthly Visitors

 4,614  Facebook Followers

 3,200 Pinterest Monthly Views

 2,847 Instagram Followers

 1,101 Twitter Followers

 725 LinkedIn Page Followers

 

let’s get social
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IN EVERY ISSUE
•  MOTORIZATION, WORKROOM, DESIGNER & RETAILER/DEALER

•  SALES, MARKETING & BUSINESS DEVELOPMENT

•  EXTREME & CHALLENGING WINDOW INSTALLATIONS

editorial content

2023 editorial calendar 
January + February 
WELLNESS: THE IMPORTANT ROLE 
WINDOW TREATMENTS PLAY

•  Light control, temperature control, 
comfort, aesthetics 

•  The importance of wellness in design 
•  STATE OF THE INDUSTRY: A look at 

where we’ve been, where we are and 
where we are going

 • Trends & forecasts/market reports 
   from High Point
• Product & consumer buying trends
• International Window Coverings Expo 

(IWCE) sneak peak

AD/MATERIAL CLOSE: 12/9

March + April
IWCE SHOW ISSUE

•  Product highlights
•  Exhibitor spotlights
 • Selecting the right supplier 

AD/MATERIAL CLOSE: 2/8

May + June 
OUTDOOR LIVING & EXTERIORS

•  Performance fabrics
•  Window treatments that enhance 

outdoor spaces
•  Exterior shades
•  ECO-FRIENDLY: ENVIRONMENT & 

ENERGY
 • Eco-friendly window treatments
 • Sustainability with fabrics
 • Energy saving solutions

AD/MATERIAL CLOSE: 4/12

July + August 
SMART WINDOWS, MOTORIZATION 
& AUTOMATION

•  Fabric showcase
•  Winners of design competition
•  Winners of workroom design 

competition

AD/MATERIAL CLOSE: 6/10

September + October
COLOR & DESIGN

•  Customization
•  Latest trends from TOP color 

authorities
•  BACK TO NATURE – Shutters, wood 

blinds, woven woods
•  Window safety
• Hardware highlights  

AD/MATERIAL CLOSE: 8/16

November + December 
GLAMOUR/LUXURY

•  International influence
•  Sumptuous fabrics
• Luxury shades
• Holiday decorating

AD/MATERIAL CLOSE: 10/8
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print advertising 

Ad Sizes & Placement

TWO-PAGE SPREAD

FULL PAGE 

• BACK COVER 

• INSIDE FRONT COVER 

• INSIDE BACK COVER 

HALF PAGE (HORIZONTAL OR VERTICAL)

QUARTER PAGE 

PRODUCT SPOTLIGHT (1/6 PAGE)  
 Created by VISION magazine 
• Please send ad copy in a Microsoft Word 

document or .txt format, 50-word limit. 
• Images must be at a resolution of 300 ppi 

at 100% of final output size in one of the 
following formats: tiff, jpeg or eps.

Ad Specifications/Mechanical Art 

• Supply artwork as a press-quality PDF 
(preferred).

• All file formats must be 300 ppi at 100% of 
final output.

• Do not use crop or trim marks.

• We recommend keeping all live matter at 
least .25 inches away from trim.

• Bleed size is .125 inch.

• If using Rich Black, the swatch should be 
defined as 50% Cyan, 40% Magenta,  
40% Yellow, 100% Black.

TWO-PAGE SPREAD
Trim size: 16.75" x 10.875"
Live area: 16.25" x 10.625" 
Bleed:  17.255" x 11.125"

FULL PAGE
Trim size: 8.375" x 10.875"
Live area: 8.125" x 10.625" 
Bleed:     8.625" x 11.125"

HALF-PAGE 
VERTICAL
Size: 3.6" x 9.75"

HALF-PAGE 
HORIZONTAL
Size: 7.45" x 4.5"

QUARTER 
PAGE
Size: 3.6" x 4.5"
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advertorials 
2023 Business Q&A Advertorial
Boost the effectiveness of your ad with a Q&A Advertorial

An advertorial (also known as sponsored content) looks like an 
article in the magazine, but you get much more control over what 
goes in it. New for 2023, Window Fashion VISION is offering you the 
opportunity to tell clients your story in your own words so they can 
get to know you and your products better. Advertorials are available 
in two, four or six pages. 

Here’s what we need to create your Q&A advertorial: 
• At least two high-resolution photographs of your  

window covering products 

• A high-resolution photograph of the person doing the Q&A

• An eps file of the company logo 

Let’s get started! Schedule your interview today!

VISION

JULY + AUGUST 2022 | wf-vision.com
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HOW TO READ THE AERC RESIDENTIAL LABEL

Content Sponsored By Rollease Acmeda

ROLLEASE ACMEDA’S  

RESIDENTIAL CERTIFIED PRODUCTS

Roller shade fabrics that 

receive AERC certification allow 

homeowners to have window 

treatments that are energy 

efficient and able to reduce HVAC 

and lighting costs by leveraged 

natural daylight through manual 

and motorized solutions.

The AERC has given certification to 

three families of fabrics from Rollease 

Acmeda. With these certifications, 

Rollease Acmeda joins the list of 

other residential window attachment 

product manufacturers who have 

already have AERC-certified products, 

including Larson Manufacturing and 

Hunter Douglas.

“Rollease Acmeda is a leader in the 

residential window attachment space, 

and this certification ensures AERC’s 

continued growth and the growth of 

the industry,” said AERC’s Executive 

Director Ralph Vasami. “We are thrilled 

to continue to build our mission of 

rating and certifying products that 

assist consumers to save energy and 

improve comfort.”

The AERC-certified fabrics are from 

Rollease Acmeda’s popular Texstyle 

collection and are offered with its 

popular Skyline manual roller shade 

hardware system, as well as with its 

motorized Automate system.For more than 40 years, the international company Rollease Acmeda has delivered 

cutting-edge window covering solutions that provide privacy and energy savings to a 

home’s indoor and outdoor windows and spaces.  

As a leading manufacturer of roller 

shades, outdoor shades and automated 

shading products, three of Rollease 

Acmeda’s Texstyle fabric collections 

with the Skyline system have qualified 

for certification from the Attachments 

Energy Rating Council (AERC).

“Since 1980, Rollease Acmeda has been 

working to advance the shading industry 

and provide improved products for 

consumers,” said Mike Schratz, Rollese 

Acmeda’s general manager, Americas. 

The AERC provides an unbiased, third-

party certification of the energy-saving 

potential of window attachments such 

as shades, blinds or storm windows. It 

uses a sophisticated process of material 

testing and window modeling to gauge the 

degree to which a window will improve the 

performance of that window in reducing 

heating and cooling usage.

There is no doubt that residential 

homeowners can benefit from energy-

efficiency programs that are supported by 

the U.S. Department of Energy. Although 

ENERGY STAR—the government-backed 

symbol for energy efficiency—does 

not certify the performance of window 

attachments, the research conducted by 

the Department of Energy determined 

that window coverings have potential for 

significant energy conservation. 

Thus, the U.S. Department of Energy 

developed the AERC to allow window 

attachments to benefit from its energy-

efficiency program.  

In cooler seasons, a home loses about 30% 

of its heating energy through its windows. 

And as the outside temperature rises, 

76% of the sunlight that comes through 

the home’s windows turns into heat. Most 

window coverings will result in some form 

of energy efficiency and savings. 

Although, in general, window attachments 

offer the benefits of energy-efficient 

shading solutions, it’s the selection of the 

fabric and the variables that make it energy 

efficient that are most important. It’s the 

fabric that blocks out light, traps heat 

inside or prevents heat from entering a 

room through a window. 

And as an industry leader and innovator, 

Rollease Acmeda has developed roller 

shade fabrics and motorized/automated 

window treatment solutions that offer 

homeowners an energy-efficiency 

opportunity to reduce HVAC and lighting 

costs by leveraging natural daylight. 

» RolleaseAcmeda.com

Efficient
C E R T I F I A B L Y  

Every solution rated by the AERC has an individual rating to determine its warm climate 

and cool climate ratings. Any product rating 0.0 for warm climate or cool climate means 

that the window is operating as if there are no coverings on the window.

There are several different factors that 

go into rating and certifying fabrics. A key 

factor for rating roller shades is visual 

transmittance (Tv). Tv is an optical factor 

that measures the portion of sunlight the 

eye can see; Tv relates to occupant comfort 

as it translates to visible sunlight in a room.

Not every product that is AERC rated is 

rated for both warm and cool climates. If the 

words “not applicable” appear on the label, 

then the product is not recommended for 

energy improvement for that climate nor 

is it designed to address specific energy-

efficiency issues related to a specific climate. 

On the AERC label, the large number 

indicates the product’s energy rating.  

The smaller number indicates the maximum 

energy rating possible for that product 

category. So, the closer the product’s 

energy rating (the large number) is to 

the maximum energy rating (the smaller 

number), the great the energy savings. 

» AERCEnergyRating.org

Through the Texstyle brand, Rollease Acmeda offers a variety of 

over 90 fabrics that are rated by the AERC. The AERC-rated fabric 

collections include:
The 3000 NET offers a stylish 

lightweight basket weave with modern 

aesthetics. Its versatility and ease of 

fabrication has made it one of Rollease 

Acmeda’s most widely used collections. 

It’s perfect for minimizing the negative 

effects of the sun, while preserving 

outward visibility. It’s available in 15 

styles and colors in 1%, 3%, 5%, and 

10% and offers a privacy option. 

The Mesa fabric is available and 

AERC rated in both light filtering and 

blackout. Mesa blackout is ideal for 

commercial and residential applications 

that require total light blockage and 

privacy. It’s made from 100% polyester 

with an acrylic coating. Mesa is also 

PVC-free and offers a high-quality, soft 

appearance that will add beauty to a 

room while providing privacy. It’s offered 

in seven colors and has Tuxedo, a white 

blackout fabric with a gray back. 

The Balmoral collection offers 

a complete styling solution with 

pure elegance and a premium 

design aesthetic. This collection is 

offered in 10 additional colors and 

is available with both blackout 

and light filtering options.  

» Texstyle.com

“Roller shades are effective and 

affordable alternatives to other 

window covering options, and 

through the AERC certification, 

consumers can rest assured 

that they are purchasing 

credible and energy-efficient 

roller shade products.” 

— Mike Schratz

VISION
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Content Sponsored By Coulisse

New Safety Standards Coming Into Force
The Window Coverings Association of America is providing the window treatment industry with changes to the U.S. Cord Standards that are likely to go 

into effect very soon. The new safety standards, which will be enforced by the 
United States Consumer Product Safety 
Commission, states that operating cords 
on custom window coverings must meet 
the identical requirements for operating 
cords on stock window coverings, as set forth in 2018. For Coulisse, a global window covering brand, compliance to these standards in a nonissue. It is continuing to develop shading solutions 

that comply with all child safety standards now and in the future.  

Being  
Proactive
Coulisse is a market leader in Canada and already complies to its strict safety regulations. “Safety has and always will be of paramount importance to us. We design window treatment solutions from the ground up with both performance and safety in mind,” said Coulisse Managing Director Jop Vos. “We ensure our products comply to the industry standards across the world and we are completely ready for the new standards coming into force in the Americas very soon.”

Safety Key  to Design
All Coulisse Absolute systems are designed to be child-safe, including its control: twin pull, cordless and MotionBlinds smart technology that are all suitable for the application of roller, double roller and cellular shades. These systems are not only child- and pet-safe to prevent any unnecessary accidents, but they also are designed to 

offer so much more. “Based on years of experience and global trends, Coulisse’s 
team of passionate engineers develop modular shading solutions which are smart, safe, stylish and user-friendly to ensure a perfect fit for any interior for the commercial, residential and hospitality market,” said Vos. “Elaborated 

to the finest details, Coulisse’s range of hardware is available in different designs, 
materials and various colors to create a seamless interior.”

Future-Proof With MotionBlinds
Coulisse’s advanced systems feature MotionBlinds smart technology that is compliant with all new safety standards. 

“Our smart motors for blinds and shades 
are doing what they were designed to do making life easier, safer and more convenient. This makes our technology a must for any smart home ecosystem,” 

said Vos. “Designed with simplicity and connectivity, our smart motors may be connected to any smart home device that is already talking to the home’s thermostats, security cameras, weather 
stations and sensors to ensure the home 
is fully protected, as well as constantly creating an optimal indoor climate. The ongoing movement of the window treatments not only prevents break-ins by making a home look like it is inhabited, 

but it also controls heat and light in order 
to create a happy, healthy and energy-efficient space to live.”

Advanced Systems,  Smart Technology, Performance FabricsCoulisse offers a total solution of inspiring collections, advanced systems 
and MotionBlinds smart technology. With a talented in-house design studio and a cutting-edge R&D department, the experts at Coulisse offer a seamless operation from concept to production. “Our systems are designed to work perfectly with our collections customized for the Americas. These iconic collections of roller, double roller and ¾-inch honeycomb fabrics have been ingeniously designed with beauty, performance and sustainability in mind,” 

said Vos. “From must-have classics to luxurious statement pieces, our high-performance fabrics offer ways to improve thermal, visual and acoustic comfort. They are also available with flame-retardant options.”

Visit Experience CenterThis year, Coulisse opened its new 50,000-square-foot office, showroom and warehouse facility in Miami, FL. Housing its latest collections, hardware and technology, this center is the go-to place for fabricators. “With a strong and dedicated team of passionate experts who are at the core of the window covering business, we are always going the extra mile to give our partners the inspiration, products, knowledge and support they need,” said Vos. “We look forward to welcoming our clients to our experience center, where they can take a deep dive into our future-proof smart shading solutions.” 3100 NW 116th Street, Miami

» Coulisse.com

Schedule a visit to the Miami Experience Center by scanning the QR code. 

MotionBlinds also works with other smart home assistants such as Google and Alexa.

AHEAD OF THE GAME:
MARKET LEADER COULISSE FULLY COMPLIANT WITH NEW SAFETY STANDARDS
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EMAIL MARKETING: e-Spotlight
Dedicated email campaign
Companies wishing to reach our audience with 
a single product idea are invited to participate in 
e-Spotlights. Each email features a single company 
and goes out to 10,000 VISION subscribers.

Space reservation deadline: Reserve e-Spotlights at 
least one month prior to the desired send date.
Materials due: One week prior to scheduled send date.

e-Spotlight specs
For each e-Spotlight, please send:
• Subject line
• Introduction or headline
• 100 words of body copy
• Image: 620 x 620 pixels at 72 dpi or higher, jpeg or 

gif format, RGB
• Links to your website
• Contact information (phone and email)

digital advertising 
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EMAIL MARKETING: e-Newsletter
VISION monthly business e-Newsletter 
advertorial and banners 
The VISION business e-Newsletter goes out 
to 20,000 industry professionals monthly and 
features updates on industry news, events and 
promotions. Add your press release and banner to 
this well-read industry newsletter to reach  
new buyers. 

Horizontal banner: 280 x 160 pixels at 72 dpi, 
RGB, jpeg or gif format
Materials due: One week prior to scheduled  
send date.

digital advertising 
CUSTOMIZED WEBINARS
Webinars are an excellent way to reach hundreds of 
interested dealers across the country. You develop and 
deliver a one-hour PowerPoint webinar detailing how 
your product or service can help dealers increase their 
business. We promote this to our dealer base and you 
receive the list of all registered attendees.

SOCIAL MEDIA
Let our digital marketing experts spread the word 
about your brand and products through our social 
media platforms.  

WEBSITE
Leaderboard Top Banner Ad
The VISION home page receives more than 10,000 
unique page views every month. Get maximum 
exposure with a leaderboard ad located at the top 
of the VISION home page. All banners should be a 
gif, static jpeg or png format. 72 dpi, RGB, 1048 x 214 
pixels.

Leaderboard Middle Banner Ad
Get excellent exposure with a leaderboard ad located 
in the middle of the VISION home page. All banners 
should be a gif, static jpeg or png format. 72 dpi, RGB, 
1048 x 214 pixels.
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digital magazine options

YOUR 
AD 

HERE!

MARK THE 
MILESTONES:
Celebrating the 
Longest-Standing 
Companies 

How to Deal With 
Challenging Fabrics   

Increase Your  
Profits With Effective 
Goal Setting

LUXURY
Defining

WINDOW TREATMENTS & INSPIRED DESIGN
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DIGITAL ISSUE  
PRESENTATION PAGE

Available for the space to the left of the front 
cover, as well as to the right of the back cover. 

This can be any size up to 1065 x 1375 pixels.

MARGIN ADS
Place your message next to 
one of our popular columns so 
our readers see your company 
and products while they read 
the information—motivating 
them to buy your products!

PAGE INSERTS
We’ll insert your article into 

the pages of VISION’s digital 
issue! Tell your story however 

you’d like and readers will 
see your content as part of 
the issue you select. Add a 

video for even more impact. 
Article text must be in either 

a Word or .rtf document.

YOUR 
AD 

HERE!

YOUR AD
INSERTS 

HERE!

VISION 41NOVEMBER + DECEMBER 2022 | wf-vision.com40

INTERIOR DESIGNERS  
DEFINE LUXURY  

Three designers share their views on luxurious window 
treatment styles and products they are selling and what 

they see for the future. 

BY JENNIFER JENSEN

Luxury is a loaded word and defining it can be tricky. 

We asked three interior designers for their take on luxury. Each had 
somewhat of a different response, as there is no right or wrong answer.  

It is simply an opinion and one that can take shape in a multitude of ways. 
Luxury can vary based on location, stature and from person to person. 
When talking about luxury in interior design, one can’t ignore window 

treatments. Window treatments can be a statement piece in a room if done 
correctly. And for those selling to high-end clients, the options and wants 
can vary from client to client. As a designer, they must truly listen to their 

clients and inform them of the latest trends and styles.

DESIGN BY CHERYL LUCKETT.
PHOTOGRAPHED BY LAURA 

SUMRAK PHOTOGRAPHY.

For self-taught interior 
designer Rachel Moriarty, 
owner of Rachel Moriarty 

Interiors, luxury is “so much 
more than functional or 

essential, it’s sumptuous 
surroundings.”  

Michelle Castagna, owner 
of Muse Design Studio, who 
has been serving high-end 

residential clients for 25 
years, said luxury is defined 

by her client. “Luxury is where 
they see the value,” she 

said. “It’s an overall finished 
product. It’s how you make 

their lifestyle feel luxurious in 
an understated way.” 

For Cheryl Luckett, owner 
of Dwell by Cheryl Interiors, 
luxury is extreme comfort. 

“Luxury is about having 
things or a lifestyle or a home 

that make you ultimately 
comfortable,” she said. “Those 

little things that before you 
need to request them, they’re 

already there.” 

VISION 25NOVEMBER + DECEMBER 2022 | wf-vision.com24

Yelena Gerts is an award-winning, 
luxury interior designer and CEO of 
House of Style & Design based in 
Holmdel, New Jersey. She started 
her career in interior design after 15 
years of experience in a luxury retail 
environment. “I took the leap to pursue 
my true passion for design and started 
my own business,” she said. 

She now leads a team of other 
designers and experienced 
employees who specialize in turnkey 
residential interiors, renovations, new 
construction, smart home solutions 
and custom window treatments. She is 
also an allied member of the American 
Association of Interior Designers. In 
2022, the firm received six awards in 
design from the association. 

Her company’s motto is to “create 
interiors that transcend a feeling of 
everyday luxury with style, function 
and comfort.” 

WINDOW FASHION VISION:  
How would you describe your  
design style? 
YELENA GERTS: Luxury that is     
modern and comfortable yet  
elegant and timeless. 

WFV: How do you ensure a design will 
remain timeless and in style? 
YG: To make something timeless, I try to 
remain true to the essence of the project 
and the client. Trends are good for 
accents and styling that can be easily 
changed while making sure that the 
more permanent elements are classic 
and unique.

WFV: Where do you look for inspiration? 
YG: Travel is a major factor of inspiration, 
getting out of the everyday environment 
and visiting trade shows and places with 
architectural and cultural beauty. 

WFV: Where are your favorite places to 
travel to for inspiration? 
YG: Europe is one of the most beautiful 
places for inspiration. Italian architecture 
and Parisian couture are especially 
inspirational. Seeing new trends and 
modern fashion helps me think of the 
lifestyle I want to create with each 
project. I also love winter-esque places 
like Colorado. The architecture and color 
palettes are stunning. Designing a winter 
chateau is an absolute dream of mine.

WFV: What role do you feel windows 
play in the overall design of a room? 

TIMELESS LUXURY 
Yelena Gerts, interior designer and CEO of House of Style & Design
BY JENNIFER JENSEN

FULL FRAME
Designer

PHOTO: MARCO RICCA STUDIO
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strategies to reach your target audience  

DESIGNERS
Interior designers are looking for the top-quality 
products that have the function and aesthetics for 
their customer. They read VISION because they get 
creative ideas that they can share with their clients. 
Designers are looking for products and designs that 
set them apart from their competition and can’t be 
shopped.

• Design your ad with eye-catching color and 
images they will save in their idea files. 

• Run a dedicated e-Spotlight that showcases your 
product. 

• Let us run an e-Marketing campaign targeting 
designers. 

• Schedule a dynamic 30-minute webinar showing 
them how to use your product—we’ll invite the 
designers. 

• Invite customers to submit their projects using 
your products for publication in our designer 
section. 

• Let your products be seen in the world of social 
media, inspiring designers with a single post.  

• Blogs are one of the top online services to 
influence a purchase, so create buzz through 
sponsored blog content. 

RETAILERS/DEALERS 
Retailers read VISION for savvy business advice and 
to look for the best vendors that increase sales and 
business growth.

• Position your ad next to one of our popular 
business or marketing columns.

• Offer a special to try your products through our 
business e-Newsletter or dedicated email blasts.   

• Add a video to our digital edition explaining how 
doing business with your company will make 
them money. 

• Run a prominent banner ad on our website with 
a special offer.

WORKROOMS & INSTALLERS  
These behind-the-scenes professionals can be 
very influential in product selection that facilitates 
the fabrication of the project. Many designers rely 
on advice from these pros to assure a smooth 
process. They are looking for business and how-to 
information. If your product is geared to them, we 
can place your ad next to a column with this specific 
information. 

• Position your ad next to our how-to features. 
• Consider an advertorial telling the story of your 

company and how you can help them. 
• Create a webinar to demonstrate your unique 

features—we’ll help you develop it and market it 
to our readers. 

FABRICATORS  
Fabricators are looking for strategic partnerships 
with quality suppliers. They want to work with 
companies with great products and customer service 
for long-term relationships.

• Consider an ad co-op program to help them 
develop their customer base with your products.

• Run a strong company story explaining the 
advantages of working with your company—we 
can help you create an educational editorial 
feature convincing them to reach out and 
discover your advantages.

• e-Spotlights can highlight your company and 
products for immediate leads.



Contact your  
VISION marketing  

team today. 

GRACE McNAMARA
Publisher 

grace@wf-vision.com
651-756-8834 

JENNIFER JENSEN
Editor 

jennifer@wf-vision.com 
865-585-2970

ANIA McNAMARA-MUNZER
VP Marketing & Sales 
ania@wf-vision.com

651-330-0574

GENERAL INQUIRY 
info@wf-vision.com

wf-vision.com


